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MARIO DRAGHI-HEADED ECB HELD INTEREST RATE
AT .75% AS INFLATION ECLIPSES GROWTH RISKS

STEVE BALLMER-LED MICROSOFT TO HIRE NEARLY
1,000 PEOPLE IN CHINA IN THE NEXT YEAR

New Delhi: A high-level committee of
Nasscom will meet officials of the Union
ministry for human resource development
to discuss issues related to skill develop-
ment for the business process manage-
ment sector (BPM). BPM is the term that
the IT industry body now uses for the BPO
sector.

Keshav Murugesh, CEO of WNS
Group, said the industry was currently at a
stage where it required billable and readily
employable talent, which meant the coun-
try’s education system should open up and
take up the responsibility of imparting in-
dustry specific education and training to
students who aspire to make careers in the
BPM space. "We will propose that several
universities in the country should start a
degree course in BPM services, which will
have multiple modules including basic
technology, understanding of business
processes, building of domain expertise,
soft skills, and training in related business
acumen, "said Murugesh.

"Our government and academia
should take this issue seriously. It’s about
supporting the growth of a huge industry,
it’s about supplying talent for a sector that
has created millions of jobs and still creat-
ing myriads of employment options, it’s
about grooming a talent pool that can go
global. Only through a collective effort can
we create the huge pool of employable tal-
ent, that we need,’’ he said.

Avinash Vashistha, managing director
of Accenture's India business, said the sec-

tor had produced great growth on its own
in the last decade and more. "But the indus-
try has really moved up the value chain to-
day and that has created a huge mismatch
between what the industry wants and what
the talent can deliver. The next phase of
growth positively demands talent with in-
dustry-specific education and training,’’
he said.

Nasscom recently proposed to six state
governments to include a 200-hour BPM
course in their degree syllabus on a pilot
basis, in association with the National
Skill Development Corporation. A few uni-
versities in Tamil Nadu and Andhra Pra-

desh are already running the pilot. Nass-
com will provide a common curriculum
and a common assessment mechanism for
candidates.

Nasscom also has plans to introduce a
standardized framework for getting the
right type of personnel and delivery skills,
and regularly upgrading these. This will
cover areas such as background verifica-
tion, common assessment capabilities,
working with educational institutes and
others. The initiative will also focus on giv-
ing more teeth to the National Skills Regis-
try (NSR) started by Nasscom in 2006.
Nasscom is trying to ensure that compa-
nies would share background verification
data with the NSR, so that hirers needn’t
repeatedly conduct checks on a candidate.

NSR has about 1.14 million individuals’

details, much fewer than the total employ-
ees. Of these, only around 800,000 have given
their fingerprints and photographs, some-
thing that was necessitated following the
finding that 25% to 30% individuals were
providing incorrect qualification data.

BPM exports for touched $16 billion in
2011-12. The industry directly employs 2.8
million people (of which 70% are from tier
2/3 cities) and it indirectly employs 7.5 mil-
lion people. 

Some 55% of BPM employees are wom-
en and 20% are high-end professionals, in-
cluding CAs, equity analysts, financial ex-
perts, lawyers, PhDs, MBAs, domain
experts etc.

‘Next level of growth needs trained talent’
Mini Joseph Tejaswi TNN
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Bangalore: An apartment for
the longest time has been mar-
keted as 3BHK, 2BHK or 1BHK
with the pool, gym and other
bells and whistles thrown in for
better price and salability.

In a bid to distinctly differ-
entiate their residential pro-
jects developers are now fine-
combing the evolving socio-ec-
onomic environment and
drawing inspiration from it to
define their projects. Some de-
velopers are even tutoring new-
ly affluent homebuyers on so-
cial skills and graces that are
required for living in high-end
residential projects.

According to Shveta Jain,
director (residential services)
at Cushman & Wakefield, a con-
sultancy firm, “Developers are
hard-pressed to try and differ-
entiate their projects. Whilst
most resort to differentiating
on the basis of designs, layout,
theme, furnishing and differ-
ent finishing for floor, walls,
roof etc., some are now trying
to do so on the basis of social
distinctions.”

For instance, Doublement
(pronounced doo-blay-mon) a
French word meaning ‘double’
is a project being developed by
DivyaSree Developers, which
has been conceptualized and
marketed by Asipac, brings
back the concept of joint family
living, but with a twist.

Basically, a homebuyer is
being presented twin apart-
ments in various configura-
tions of 3BHK and 1 BHK, 3
BHK and 2BHK, 3 BHK and 3
BHK, 4 BHK and 2 BHK, where-
in a buyer buys the twin apart-
ments as one unit and not as
separate units. In each twin

apartment, both units are inde-
pendent of each other and can
run as individual homes.

“When parents move in
with their children two aspects
have to be considered, they
need a smaller home (1BHK or
2BHK) compared to the young-
er generation’s needs (which is
mostly 3BHK), and they need to
be very close to each other yet
not get into each others' dis-
tinctly different lifestyles such
as food habits, TV/music choic-
es, clothing, etc. Hence, the
‘need’ for twin homes,” says
Amit Bagaria, chairman &
CEO Asipac Group. Double-
ment, which is located in Yem-
lur, off old Airport Road, con-
sists of 178 twin apartments
ranging in sizes from 2,500 sqft
to 4,750 sqft, and comes at a
starting price of Rs 1.8 crore.

Says Bagaria, “Of the nine
twin apartments that have
been pre-booked, in one case,
the wife is the only child and
the couple is buying it for the
wife's parents to move in to the
smaller apartment after a few
years. In another case, a couple
is buying it for their 19-year-old
son to move into the smaller
apartment.”

Moving north of the city to
Devanahalli, Brigade Or-
chards, a residential township
being developed by Brigade
Group, is spread over 120 acres
and will boast of close to 3,000
residential units appealing to
various socio-economic
groups. From villas to high-end
apartments and value homes,
each with its own distinct
space, the project will even
comprise of units sized be-
tween 150 sqft and 250 sqft to ap-
peal to the economically weak-
er sections (EWS) of society.

One line of thought for in-
corporating such homes ac-
cording to the developer was to
give accommodation to work-
ers who would seek employ-
ment as drivers, gardeners, and
domestic help, once the town-
ship comes up. Hence, home-
buyers can be assured that do-
mestic help is going to be a
stone’s throw away, while the
EWS sections of society get a
shot at having a brick and mor-
tar home.

Throwing light on what de-
velopers are doing besides cre-
ating social differentiators, Ka-
run Varma, MD, (Bangalore &
Kochi), Jones Lang LaSalle In-

dia, a real estate consultancy
firm, says, “Living in a high-
profile residential project re-
quires certain social skills and
graces which many newly-af-
fluent homebuyers may not
necessarily have. The trend of
introducing such families to
the nuts and bolts of a more
evolved lifestyle is fast spread-
ing across the country, and
many developers now provide
such tutoring.”

Another trend arising out
of social distinction in real es-
tate is community living. Real
estate developer, Habitat Ven-
tures, sold its 16-unit high-end
residential development, Hab-
itat Orchid, located in Basava-
nagudi only to vegetarian fam-
ilies. “Since the specific
micro-market was predomin-
antly of vegetarians, we con-
ceived and marketed the pro-
ject purely for them,” says
Shivaram Kumar Malakala,
executive director, Habitat Ven-
tures.

Century Real Estate is do-
ing two community specific
projects, one for the Gowda Sa-
raswat Brahmin community,
Century Saras, and another for
air force officers as well as offi-
cers of the army and navy,
Commanders’ Vista.

“Community projects are
useful as they bring together
like minded people with simi-
lar backgrounds, upbringing
and value systems to co-exist in
afamiliar setting. Especially, in
the case of defence personnel
who are used to a particular
lifestyle all their lives, it is very
difficult for them to suddenly
adjust to a civilian environ-
ment after retirement,” says P
Ravindra Pai, MD, Century Re-
al Estate.

Flats change with socio-economic needs
Anshul Dhamija TNN

�Doublement has a common entrance
foyer connects the twin units, a common
balcony is the only other connecting point.
However, homebuyers are being present-
ed with an option of getting a sliding wall
door, which opens the twins into each oth-
er through the hall. That of course comes
at an additional cost of Rs 5 lakh upwards

�Asipac plans to launch three more twin-
apartment projects in places like White-
field, Thanisandra and Electronics City, at
a cost of Rs 75 lakh onwards

TWIN DELIGHTS

New Delhi: Nasscom will engage a
professional image builder to
communicate its recent branding
change for what has so far been called
the BPO or business process outsourcing
sector. Nasscom now wants to call it
BPM or business process management,
reflecting the fact that companies in the
sector no longer just outsource business
processes to low-cost locations, but
manage entire processes for customers,
with the work being done in locations
where the customer wants them or
where the appropriate talent exists.

Rebranding: Nasscom to
seek professional help

�Clients want the 'O' to go | P 20

New Delhi: Gold prices may be
the party pooper this dhanteras
-- the traditional buying season
for thousands of Indian house-
holds -- with several analysts be-
tting that the yellow metal is ex-
pected to touch Rs 35,000 per 10
grams.

On Thursday, the precious
metal gained Rs 320 to Rs 32,300
per 10 gram in the Delhi market
and has gained Rs 1,555 in the
last fortnight in the wake of con-
tinued uncertainty in Europe.

In Mumbai, gold rose to a
new high while silver also con-
tinued its surge tracking the
yellow metal and re-captured
the Rs 62,000 per kg level on
heavy speculative buying. Stan-
dard gold (99.5 purity) climbed
up by Rs 220 to end at Rs 31,700
per 10 gm from Wednesday’s
closing level of Rs 31,480 in the
financial capital.

In the international market,
it hit a six-month high of $1701
an ounce, and is now twice as
precious as it was in 2008, when
the global financial crisis hit
the economy. In times of uncer-
tainty, gold is considered as a
safe haven to invest and low in-
terest rate regime also contrib-
utes to the price rise. In India,
the rise is more rapid on ac-
count of the steep depreciation
of the rupee against the dollar.
Although the outlook on the ru-

pee is better now, traders are
still expecting gold prices to re-
main at elevated levels.

“Prices generally shoot up
during the second half of the
year. There is a very strong pos-
sibility that prices will touch Rs
35,000 by November this year,”
said Jayant Manglik, president
of retail distribution at Religare
Securities.

Bombay Bullion Associ-
ation president Prithviraj Koth-
ari too predicted that price will
stay in the Rs 30,000-35,000 band.
“Compared to last year, prices
have gone up 25% and it is ex-
pected to remain in this band in
the near future. But demand
may be affected by inflation,
weakness in real estate and the
poor sentiments, worldwide.”

Although there are several

experts who are unwilling to
put a value, the expectation is
that prices will remain high. In
New York, futures contract ma-
turing in December suggest
that the price will be $1,703,
while Jeffrey Currie, head of
commodities research Gold-
man Sachs, told Bloomberg TV
that by December the price will
be $1,840. If the prediction is cor-
rect, international prices would
go up around 9% over the next
three-four months. “Domestic
demand is a reflection of the in-
ternational prices. Technically,
it seems prices will increase fur-
ther,” said Gnanasekhar Thiag-
arajan, director at Commtrendz
Research. At the same time,
analysts warn that consumers
should not rush to buy in antici-
pation of possible gains.

Hits High Of ̀̀ 32,000 | Euro Woes, Re Fall To Push The Metal Price Up

Gold price may touch ̀̀ 35,000/10gm
Dipti Jain TNN

� In the international market, gold hit a 
six-month high of $1701 an ounce, and is 
now twice as precious as it was in 2008 
when the financial crisis hit the global 
economy 

� In India, the rise is more rapid on 
account of the steep depreciation of the 
rupee against the dollar

� Bullion experts expect that higher 
prices will hit demand, which has already 
fallen 20% in April-June, according to 
World Gold Council data. Purchase of gold, 
both in investment and jewellery form, 
has fallen 15% in the first half of 2012 as 
compared to the same period last year

SHINING BRIGHT

Mumbai: On a day gold prices
touched a new high, the Reserve
Bank of India (RBI) has urged
the public against choosing gold
as an asset for savings or invest-
ment. “Because interest rates
are very low, people are invest-
ing in gold. But the poor should
never invest in gold for whenev-
er they have purchased gold, it
either lands up in the temple or
in the hands of the moneylend-
er or, at the most, it may be given
away during a daughter’s mar-
riage,” said K C Chakrabarty,
deputy governor, RBI.

Speaking at a function that
marked the eighth edition of M R
Pai awards, given in memory of
the founder of the All India Bank
Depositor’s Association, Chak-
rabarty said that this is one area
in which the association needs to
educate the general public.

“Tell me, how many poor peo-
ple have managed to save money
by buying gold? Banks are sell-
ing gold but do they buy it back?
And if they do, at what price?” he
asked. The deputy governor add-
ed that the $60 billion worth of
gold India imported annually

was one of the main reasons be-
hind the current account deficit.

This is the second time that
the deputy governor has spoken
out against investing in gold.
Earlier, speaking at an event in
Delhi in July, he had said that
there was a need for a socio-cul-
tural revolution to help Indians
overcome their love for gold. In-
dia is the world’s largest con-
sumer of gold and is estimated
to have imported close to a thou-
sand tonnes in 2011. Although
imports have dropped following
the increase in customs duty in
the 2012 budget, the value of im-
ports continues to remain high
thanks to the rise in prices and
the weakening rupee. 

RBI advises public
against buying gold

TIMES NEWS NETWORK

It (gold) either
lands in temple
or in the hands of
moneylender

or may be giv-
en away at a
daughter’s
marriage

K C Chakrabarty | DY GUV, RBI

Mumbai: The chairman of
the $4 billion Videocon
Group, Venugopal Dhoot, de-
clared on Thursday that he
would be bidding for the
cash-strapped Deccan Char-
gers franchise in the Indian
Premier League (IPL).

He revealed this to TOI
hours after the Hyderabad
team, owned by Deccan
Chronicle Holdings Ltd
(DCHL), floated a tender un-
der the aegis of the BCCI, put-
ting itself up for sale.

Dhoot, an avid cricket fan,
had bid for the Pune fran-
chise in 2010 but it turned out
to be abortive, with the Saha-
ra Group clinching it with a
massive payout. He said that
he wanted his own IPL team
as a branding exercise for his
company, which deals in con-
sumer durables and DTH ser-
vices, among other business-
es.

“Yes, we are interested
and will place our bids for
buying out Deccan Chargers.
It’s a good fit for our brand
and will be used to connect to
our consumers,” Dhoot told
TOI.

Sources close to the devel-
opment told ToI that the bid
could be pegged at around Rs
800 crore, which is 60% less
than the Rs 1,200 crore valua-
tion done by DCH and BCCI.
“The buyer will have cash
outgo of Rs 25 crore per year
and may get much in returns
from the branding exercise,”
said an industry observer,
adding that considering Vid-
eocon’s branding budget is
almost Rs 200 crore per an-
num, it would be a value buy.

The last date for submit-
ting the bids is September 13;
they will all be opened the
same day in Chennai.

Deccan Chargers had
won the second edition of the
IPL, held in South Africa, but
there were indications from
the owners even then that
they wanted to sell it off.
Since then, however, the

group itself has run into fi-
nancial problems, even fail-
ing to pay its overseas crick-
eters the fees for the 2012
season. The players had writ-
ten to the BCCI, citing the
contract breach, which
prompted the board to swing
into action.

Considering that market
experts have been heavily
speculating a distress sale --
not beyond Rs 650 crore, say
many experts -- a Rs 800 crore
cash-influx into the belea-
guered Chargers franchise
should come as a huge respite
to BCCI-IPL which is con-
cerned about the reducing
value of IPL teams in the giv-
en market conditions.

DCHL on Thursday is-
sued a tender notice inviting
bids from prospective
buyers, after the BCCI work-
ing committee had given
them the go-ahead on Mon-
day.

The tender notice which
BCCI helped the Chargers
float says, “under this Invita-
tion To Tender issued by
DCHL, the winning bidder
will acquire from the DCHL
on an “as is where is” basis
the right to own and operate
the IPL team currently
known as Deccan Chargers,
which is and will continue to
be based in Hyderabad and
which competes in the Indian
Premier League and which
has the opportunity (if appli-
cable and subject to qualifica-
tion) to compete in each and
any CLT20 which is staged
from 2013 onwards.”

The franchise has been
mortgaged with multiple
banks and the banks in turn
requested BCCI to mediate
the sale. If and when the sale

takes place, the franchise
will continue to be based out
of Hyderabad, regardless of
the owners.

Shares of DCHL closed
down 5% at Rs 12.23, valuing
the firm at Rs 255 crore while
Videocon Industries shares
closed almost flat at Rs 173,
valuing the firm at Rs 6,409
crore in a flat Mumbai mar-
ket on Thursday.

Other business houses --
the Adani Group and the Anil
Ambani led Reliance Group –
who had shown interest in
bidding for IPL teams in 2010
have indicated that they
would not be in the race for
Deccan Chargers.

“It’s a rumour. There is
neither any such discussion
nor do we have any intention
in having an IPL team,” Gau-
tam Adani, chairman of the
Adani Group, told TOI. An
ADAG spokesperson also re-
jected any such plans.

In 2010, when the BCCI-
IPL auctioned two teams --
eventually bought by the Sah-
ara Group (Pune) and a con-
sortium of businessmen (Ko-
chi), Adani had also made an
unsuccessful bid while
ADAG had been blacklisted
by the cricket board, which
the group later denied.

Sources further informed
that the Sun Group, run by
the Marans, was not in the
fray either. Reports of Ma-
rans eyeing the franchise
were denied by DCHL on
Wednesday.

Currently, DCHL holds
80% stake in the Chargers
franchise while 20% is held
by another media group,
Group M India. They had
bought the Hyderabad team
in 2008 for $107m.

Videocon’s Dhoot to bid
for Deccan Chargers

K Shriniwas Rao &
Piyush Pandey TNN Yes, we are interested

and will place our bids for
buying out Deccan Char-
gers. It’s a good fit for our

brand and will be used to
connect to our consumers

Venugopal Dhoot | CHAIRMAN, VIDEOCON

Mumbai: After jumping over
100 points, the sensex on
Thursday pared some gains to
close just 33 points higher,
amid investors adopting a
cautious approach ahead of the
much-awaited ECB policy
meeting later in the day. PTI

Sensex ends 33 pts up
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